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A Montuty Resume Or Au Twat Is New, Brtatr Anp Iwrerestine ON THE Boarps. 


Vor. H, No. qe. 


PRICE 10 CENTS. 
PER YEAR, 90 CENTS, 


CINCINNATI, FEBRUARY 1, 1895 
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Classified Advertisements. | 


two line displayed advertisements uoder | 
this heading, 25c. for one insertion, 60c. for 
three insertions, 75¢, for four insertions, $1 00 
for six insertions Larger carrds, llc. per 
igaute line, | 


‘BILL POSTERS’ DIRECTORY. | 


| 


WANTED, TO BUY! 
Bill Posting Plant, not less than 25,000 | 
inhabitants. Address, 

cC. A. HARNOIS, Missoula, Mont 


Binding & French, the Bill Posters 


and Distributers of Putnam, Conn 


Advertise in the Copper Country! 
Amos DeMars, bill poster, Houghton, Mich 


Horral Bros., Washington, Ind. 
I 


sill Posters and Distriboters 


Western Bill Posting Co., Sait Lake | 


City, Utah. Bill Posters and Bill Writers 


The Curran Bill Posting and Distri- 
buting Co.,own and control ali bill boards 
in Denver, Pueblo, ¢ olorado Springs and 
surrounding towns. Gen’l Office, Denver 


Hugh Vanee, City Bill Poster and 


Distributer Keferences Effingham, Ills. 


Jonn A. Lakin, City Bill Poster, 


Cooperstown, N Y. Keliable. 


Evausville, Ind., has population of 
75.000 Write GROVES, about posting. 


The Oshkosh Bill Posting Co., City | 
| 
| 


Kill Posters ana Distributers. Ketiable | 
and cefinite service. Population 30.000, | 


J.B. WILLIAMS, “gr., Osi Kosh, Wis. | 
Chatham Bill Posting Ageney, Biil 


Posting and General Advertising. Agents 
ip all «adjoining towns. 
W. W.S: ANE, Mer., Chatham, Ont, | 


The Summit City Bill Posters, 


Souder & Smith, Ft Wayne,ind. Managing | 
Harry W. Curtin, City Bill Poster, | 
WHAT CakEK, LOWA, Ss 
The Elgin Biil Posting, Advertising 
and Distrivuting Company. E-gin, Lils. 
All work guaranteed Population 23,000 
Only licensed coster in city. 
FRED W. JENCKS, Prop’r 
Billboard Advertising is a Journal | 


for advertisers, Good th:ug—push it along 


POSTER AND BILL WRITERS. 


I Write Bills aud Posters. 
OC-9d RUB. CARKELL, Dayton, Ky. 


Sam. M. Dawson, Galt House, Cin- 
cinnati, O. Prepares Descriptive Posters 
of all kinds. oc-95 


A Badly Written Bill is Worse than 
no biillatall, Try me, Terms reasonable 
ap-95. C.F. McHENRY, Newport, Ky 


C. H. Hesing, 248 Race, Cincinnati, 


Writes bills and makes designs ja-95 


Pointers For Bill Writers. 
BILLBOARD ADVEKTISING is full of them. 
Subscribe now. 


ADVERTISING AGENTS. 


Sam M. Dawson, 
Heuck’s Upera House, Cincinnati, O 


G. H. Hartford, , 
Fountain Square Theatre, Cincinnati, O 


CIRCULAR DISTRIBUTERS. 


_wias Advertising Co., 


Home ’ 
\ si bute eircualars, tack signs, paste 
oills. 


Write us Homer, Mich 
D. C. Advertising Bureau, 
Sharon, Mercer Co... Pa., would like to 
correspond with firms #wishing to place 
Advertising Matter before {300,000 people 
in any orall of the 3 Great vaileys, She- 
nango, beaver and Mahoning 


All Kinds ‘of Advertising Matter 
distributed. Reliable,prompt. Reference 
Population 50,000. Address, 

W. H. Steinbrenner, 315 Vine, Cincinnati. | 


J. H. Lane & Co., Evansville, Ind. 


does Distributing. 51734 First Street. 


Distributers, Advertise! 
In BILLBOARD ADVEKTISING. We reach 
all the large advertisers Strictly legiti- 
mate advertisers only wanted. 5 


For Information on Washington 


CEDAR SHINGLES. 
ADDRESS | 
MONTAGUE & McHUGH, Fairhaven, Wash. | 


When you write, mention Biliboard Advertising, 


(bee eerrer ee & HK 
# Controlling ALL Bill Boards and Adver- 


Billboard 


THE LIBBIE S 


Acvertising 


HOW PRINT. 


PRINTERS AND ENGRAVERS, 


6 7012 BEACH STREET, 


BOSTON 


.MASS. 


When you write, mention Billboard Advertising 


POSTERS © SHOW BILLS 


FOR 


FAIRS! 


Write for New Catalogue. 


| 


The Donaldson Litho. Co. 
CINCINNATI, OHIO. 


TY BILL POSTER, 


Distributer and General Advertiser, 


Covington, Mildale, West Covington, Ludlow and Surroundings. 


16 East Fifth Street, 


When you write, mention Billboard Advertising. 


COVINGTON, KY. 


Winterbarn 


SHOW PRINTING CO. 
166 Clark, Chicago. 


(DON'T FORGET THE NUMBER.) 


Descriptive and Pictorial POSTERS, 


OF ALL KINDS. 


When you write, mention Siu(loard Auvetlsiig. 


The Largest Advertising Firm in the World. , 


MAIN OFFICE, 


% George H. Fitchett, 
Thomas J. Murphy, 


28 Johnson St. Brooklyn BRET: rarer 


OPPOSITE POST OFFICE, 


BARNEY LINK, Gen. Man. * 


S William P. Fay, 
Barney Link. 


RF Pr PT + Oo + eee e 


American 


Bill Posting Co. 


Brooklyn and 


Long Island. 


TELEPHONE 1573 BROOKLYN: 


Branch Offices: 

+ tising 

DeKalb and Hudson Avs. Brooklyn & 

55 Harrison Avenue, Williamsburgh 

4 Bedford Avenue, Greenpoint, L. I. City, 
Chas. Wood, =< = = Jamaica, L. I. 


Atiantic Av. and Warwick St. BE. N.Y. + 


4 


When you write, mention Billboard Advertising. 


Spaces in Brooklyn, Willlamsburgh, 


East New York, Greenpoint, Long Island 


Jamaica and Adjacent Towns. 


B00 Prominent Billboard Fences, 


Classified Advertisements 
Two line dixplayed advetisements und 
this on 2he for One insertion, 0c. for 
three insertions, 75c. for four tnsertion,, $1.09 


for s1x insertions, Larger cards, l0c. per 
agate line. 


AMERICAN FAIR BULLETIN. 


Trenton, N. J. The Great Inter- 
State Fair Jno. Guild Muirheid, See’y. 
Ionia, Mich. 


Association. 


Ionia District Fair 
M. M. CURRIER, Treas. 


A Line in Billboard Advertising 
will keep your name before the largest 
advertisers in the country. 


Groesbeck, Tex. Limestone County 
2 Fairands B.'s Assn. Dr. s. D. Bugg, Secy 
Fair Bills and Posters. 
The DUNALDSON LITHO CO., Cincinnati 
Billboard Advertising, for Fairs. 


Advertise in it. Subserive for it. 


Shedman Bros.’ Kuno-Drome. A 
Great Attraction. Address SHEDMAN 
RROS., Elizabeth, N.C, 


Billboard Advertising is going to 
airs 


prove a great boon to Secretaries of 


Newspaper Cuts for Fairs. Write 
to HELLEBERG PHOTO-GRAVING Cu., 
2443 Sycamore Street, Cincinnati, O. 


The Homless Boys’ Friend 


A monthly Paper published for the ben- 


_ efit of the Homeless Boys of Cincinnati 


Address 

THE HOMELESS BOYS' FRIEND, 
184 Sycamore Street, Cincinnati. © 

When you write, mention Billboard Advertising. 


ELEGIROTYPING! 


Special Attention Given to 
Fine WOOD-CUT and BOOK WORK 


~WORK WARRANTED. — 


WINKELMAN & BURBANK, 


16 to 20 East Ninth Street, CINCINNATI, 0. 


50c. per year. 


When you write, mention Billboard Advertising. 


j 


MANUF 
CIRCUS CANVASES, 
Poles and Stakes, SEATS, Flags, Etc. 
Agents for KIDO'S PATENT CIRCUS LIGHTS, 


When you write, mention Billboard Advertising. 


woray= MAGAZINE 


PEOPLE EMPLOYMENT 


TO SECURE 
ADVERTISERS oe BUSINESS 
Publishea by CHAS. H. HESING, 24% Race ft. 


’ Cincianatl, 0, 


SUBSCRIPTION 5O Cents a Year. 
Advertising Rates $1.00 per Square of 12 Agate lines 


When you write, mention Billboard Advertising. 
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Bill Posting, 


h 
| 
} 
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The 
Brestauer 


NEW YORK OFFICE 
Associated Bill Posters’ Asssociation 
OF THE 
UNITED SYATES AND CANADA, 

504-510 Cable Building, 


Broadway, Cor, Houston Street. 


Ed. A. Stahibrodt, Representative. 


LIST OF MEMBERS 


. OF THE 
ASSOCIATED BILL POSTERS’ 
ASSOCIATION, 


Of the United States and Canada. 


NAME. LOCATION. 
Albany City Bill Posting Co.... Albany, N. Y. 
American Bill Posting Uo ......... ‘ bi ago, tis, 


American Rill Posting Co....Pniladelpeia, Pa. 
American Bill Posting Co.” Brooklyn, N Y, 
BOG CW iircciets identi oe leveland, Ohio. 


IN i sisi vtisncciaiissnie Minneapolis, Minn 
MOOR, F.. Tihs ices cccceccs .... Leavenworth, Kan. 
NG, Wis. Wi sckinditecaininseacadiecuidtetbeaons. Aurora, Mo. 


Burton & Lambert................ Richmond, Va 

Blakeslee, Vol. Joe............ New Haven, Conn. 
Burr, T. W.. whee .. Bangor, Me, 
Curtan, Sen. mt “Bul Posting Co. Denver, vol. 
Cream City Bill pero o.. Milwaukee, Wis 
Cline, D. F. crssee weseeeeeee eos. sees Lat Salle, IIT, 
Castner, Geo... ~a cuaecoeiegenti sy racruse, N. Y 
es Albany, Ind. 


Chay 0em iC. Wits. ccscteseecsece, Niagra Falls, N. Y. 
Chamberlain, F. W... ..Burlington, lowa. 
Chapman Co,, 


‘ane latencmatibidagl Cincinnati, Ohio. 


Dubbs; ©. E......... Springfield, Mo 
Donnely Sons, J. «+ Boston, Mass 


Dooley, ee Atlanta, Ga. 
Eaton, LW ....cccccesees. Auburn. N.Y 
CPTI D vsincsnsintnnis --oNew Orleans, La. 
Haskins, ©. F oe Providence, R I. 
Heverin & Bro.............. vee Louisville, Ky 
Houghtating, © S.......... New York City, 
Heilig, 8S Cc ccceceneseeeccseceseresseesee TACOMA, Wash, 
eee ae -Missoula, Mont. 
Hamond @o............... Pittsburgh, Pa, 
Indianapolis Bill Posting c ‘oO. 

pbstiaiis ..Indlanapolia, Ind. 
epenessunnscateccs Bridgeport, Conn. 


Jennings, H. i. 
Kelly, F F 


seslldasiaapeastscinteeieitiaeiens Palmyra,N Y, 
Kindt, ©. F.. .. Davenport, lowa. 
Kausas City Bil Posting C o.. 4 

pnesislinga ééiiatbeesdbasonowectionnse Kansas ¢ ity, Mo. 
cet Ree ee ee Butte City, Mont. 
Leonard. George M....... Grand Rapids, Mich. 
McAllister, & Son, W. | Seen ee, Troy, N.Y, 


MecQuegg, Joon Mrs... 
Moxley, L loyd... 
Mulvihill, Thomas... 
Miller Bros........ 
Munro, D.G.... 


«Ironton, Ohto. 
_. Weshiagtes, D.C 
onnentaeaned Omaha Neb 
cognocseccssteses Columbus, Ohio. 


--Port Angelos, Wash. 
Matittiéater, H. F......... .... Fall River, Mass. 
Newark Bill Posting CO... Newark, N. J 
PIU, Fc Mipiiseiscines en sak, Jersey City, N J 
O'Mealia, J. F.............. an ~Hayonne, N. J. 
Price Advertising Co. .. Toronto, Ont 


Partridge, A. V.... wedasenis . Lowell, Mass 
rei ES ee Baltimore, Md. 
BMOCY B O0...........0ccccceees .. Lexington, Ky. 


Robinson, Geo Dallas, Texas 
R080 & LONG....e...c.ccsccesess....... ‘ranton, Pa. 


Stahl brodt, Ed, i® sass BR. ¥ 
r o Bee Me 
res Sater ee --St. Paul, Minn. 
- aver, A. P... owe Birmingham, Ala, 
weece he ee Lockport N.Y. 
Southern Bill Ponting. Knoxville, Tenn, 
ae H. H.. Rubielonsant Springfleid, Obie, 
ucker, W. i secre Memphis, Tenn. 
sashaheeiciaiins New York City 


hd «Detroit, Mich 
atson & Price... -ow Hannibal, Mo, 


Webater, ©. Rie . Sioux City, lowa. 
. Sait Lake, Utah. 
» BR. ¥. 
San Antonia, Tex. 
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FRONTISPIECE. 


William M. Donaldson, president and 
founder of the widely known lithograph- 
ing house which bears his name. was 
born in Cincinrati, O. March 14th, 1840, 
and is consequently now in his fifty-fifth 
year. The photograph from which our 
cut was made, was taken only a few weeks 
since, and is a splendid likeness of the 
original. Mr 
self-made man, 


Donaldson is entirely a 
having lost his father 
while he was yet a babe and his mother 
dying when he was eight years of age. 

He has had as much experience crowd- 
ed into his busy life as msually falls to 
the lot of half a dozen men; he has made 
and lost several fortunes, and is now at 
the head of the Donaldscn Lithograph- 
ing Co, one of the most enterprising and 
populars printing offices in existence. 

This great concern was founded by Mr 
Donaldson in 1°63, and has ever since 
been under his coutrol. It has been won- 
derfully successful and now boasts of 
agencies in New York, Chicago and San 
Francisco, and branch offices in Austra- 
lia and England, the latter of which was 
established by Mr. Donaldson last year. 
he making a special trip to Great Britain 
for that express purpose. 


George Leonard the bill poster, of 
Grand Rapids, Mich., is doing all the 
advertising for the Powers Opera House 
and is doing it so weli, that there is no 
likeihood of a change. George attended 
the billposters’ convention, here a short 
time ago, and was welcomed by ® great 
many “troupe” people. 

The mayor of Boston will not approve 
the ordinance permitting the swinging 
of advertising banners across the street. 


WHY? 


Why is the attitude of the press always 
inimical to the bill boards? They make 
business and promote industry. Any- 
thing that does this, helps the newspapers 
and evarybedy else 


IN ENGLAND. 


As others see us, through the medium 
of British spectacles. 


From America we have received what 
we thay term “our other self” It is 
designated “BILLBOARD ADVERTISING.’ 
It is a title which sounds strange in our 
ears, but it is realy the American Bill- 
poster. The first number was issued on 
November tst ard a very interesting, 
bright, and sanguine journal it is The 
style of its comments are too piquant for 
our more phlegmatic temperment to 
fnily appreciate, but to those who are 
‘in the know ” they are doubtless all the 
more interesting It ts illustrated very 
finely, is pu'lished at Cincinnati, Nhio 


and the price per copyis tocents The 
subscription for a year is go cents. Many 
of the Americau billposters take our 


publication, and it may be that some of 
our friends would like to take in the 
American organ of the trade If so, they 
will know where to obtain it, or we should 
be pleased to supply them with i> each 
month if they make their wishes known 
to us —7he Bill Foster, publishsd in 
London, England. 


Billboard Advertising. 
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Mr. O. P. FAIRCHILD, 


Whose picture appears above, was 
in Cincinnati, Ohio, March 
Covington, Ky, in 1842. At the 
sixteen he learnec the cooper trade. at 
which he worked until 1866, when his 
health failed, and being advised by his 
doctors to do out door work, he commen- 


orn 
1, 1532, went 
age of 


ced carrying the daily papers, and in 
conjunction posted a few bills on 
fences, averaging about two dollars per 
week for 
this occupation, 
with Mr Jos. Havlin, father of the now 
femous theatrical manager, who went his 
umber to build bill boards, 
which he built himself. From this small 
beginning has built up a substantial bus- 
iness, employing at present, three men, 
one of whom has worked for him nine- 
teen years, which goes to show that he 
does first-class work. He now has over 
7,500 running ‘eet of bill boards, 1: and 
12 feet high, also a large number of 
three sheets, and about 7,000 running 
feet of fences for small work. Besides 
Covington, he bills West Covington, Lud- 
low, Mildale and Central Covington. 
He is now building more boards along 
the electric car line to the Lagoon Park. 

Mr. Fairchild is highly respected in 
both Cincinnati and Covington, and has 
a large circle of friends 


small 


long time. While pursuing 


he became acquainted 


security for 


FROM PRINTERS’ INK. 


“The trouble with a bill board 
apt to fall flat in windy 


is it’s 
weather.—Jed 
Scarboro.’ 

And the trouble with the above squib 
is that it is utterly flat, no sparkle of wit 
or meaning to it. 


The Beeman Chemical Co., Cleveland, 
O. and the Pillsbury Milling Co. Minre- 
apolis, Minn., are again using the bill 


boards extensively 
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Mr. E. T. HEVERIN, 
A splendid likeness of whom appeared 


in our January is the senior 
member of the Louisville Bill Posting 
firm, E T. Hever:n & and Vice 
President of the A. B. A. Asso: iation. 


he has piloted 


number, 
Bro., 


Being a practical man, 
the business for the past sixteen years 
to success. Mr. Heverin is energetic and 
alive to all business improvements, genial 
in his manners, a quiet man 1m_ political 
matters and yet a power to such an ex- 
tent that his advice and assistance is al- 
being on the los- 
at this time, 


ways sought, he never 
ing side. And ev 
he is setting his figures for a big sur- 
Heverin being pro- 


“nrow 


prise in 1896 Mr 
gressive in all matters of national and 
municipal importance, is a member of 
the Commercial Club, is chairman of an 

ortant committee on reception of the 
G. A R. Encampment in Louisville, in 
September. 

He has taken a great interest in the 
Bill Posters’ Association. and has 4aken 
pride in being the organizer for the 
Southern States, un- 
tiringly to building up the State Asso- 
is. 2 eS 


and has worked 


ciations and assisting the 


A Poster Show, that is to say, an ext- 
bition of posters, pro! bablvy the finest ever 
seen in thiscountry. was held in Buffalo 
last week, under the 
Buffa'o Society of of Artists 

A correspondet sends us some partic- 
ulars, and the catalogue with its Beards- 
ley illustrations in green, purle, white, 
which contains a description of 135 pos- 
ters, this including the collection recent- 
lv shown at the Grolier Club in New 
York. These latter obtained 
through the courtesy of Geo De’Forrest 
and are mainly French in design and 


auspices of the 


were 


execution. 


DENVER NOTES. 


Mr. Kirk, ageat of the Carmencita Cig- 
ars. was in the city recently, and c losed 
a contract withthe Curran Bill Posting 
Co , for bill posting. they have just fin- 
ished a contract for painting 10,000 
feet of wall ard fence signs. 


square + oo 
the owners, are advertising 


brown Bros., 


in the western country very heavy. 


General Dave Wheeler, one of the fin- 
est of all agents and treasurers, and the 
ited bill posters, was 


assoctl: 


friend of all ; was 
here last week, as treasurer of Salvini, 
Mr Turk, agent of the Old Dominion 
es, just arrived from New York, 
ling th holidays. 


Cigarett 
where he bas been spent 


1. otherwise known 


Vid Horse” 
as Frank Sanford, 
from California 


Santor 
German Comedian, 

nd will 
has returned and l 


} ~—s 
embark once more in his 0 d busine 


ALBANY CITY BILL POSTING C0. 


J. BALLARD 


CARROLL, Manager. 


43 BEAVER STRERT. 


BILL POSTING, DISTRIBUTING 
AND EXTERIOR ADVERTISING. 


B Advertising 


When you Write, mention 


ALBANY, N. Y: 
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“Billboard Advertising. 


Official Organ of Associated Bill Posters’ Association 


PUBLISHED EVERY MONTH BY 


BILLBOARD ADVERTISING CO. 


No 11 W. EIGHTH ST., CINCINNATI, O. 


JAMES H. HENNEGAN, MANAGER 


25 cents an agate line with the following 
discounts, viz: 
10 percent oft on advertisements amount- 
ing to over 20 lines and less than 80 lines 
20 per cent. off on advertisement amount- 
ing to over 80 lines and less than a quarter 
of a page. 
RUNNING ADVERTISEMENTS. 
(Repeated or continued insertions.) 
Rates on one page, one half page, one third 
page and one quarter page advertisement 
for two or more insertions quoted upon 
application. Smaller advertisement 25 cents 
a line subject to the regular discun, on sin- 
gie insertions and the following additional 
discounts, viz: 
10 percent off for three insertions. 
15 per cent, off for four insertions 
20 per cent. off for six insertions. 
25 per cent, off for twelve insertions 
READING Notices.—With #@ or *.*, 
cents perline brevier measurement, (which 
equals about eight words to the line) subject 
to the same discounts that obtain for single 
and continued advertisements. 
SPACE CONTRACTs.—Special rates on con- 
tracts of 1,000 agate lines and upwards may 
be had on application. Changes in matter 


ADVERTISING RATES. 


are made without charge as often as the 
advertiser or agent may require. (Copy for 
all such changes must reach us before the 
Dth of each mouth.) 


SPECIAL ADVERTISEMENTS —See page 2. 


Smaller advertisements 25 cents an agate 
SUBSCRIPTION. 


Oue Year, in advance, 90 cents. 
Six Months, 50 cts. Single Cupies, 10 cts 


Billhoard Advertising ts sold in London at Low's 
FE rchange, 57 Charing Cross, and at American Adver- 

ing Newspaper Age , Vs Trafalgar Buildings. North- 
ween de to Ave... W In Paris, at Brentano's 
17 Avenue del honda The Trade supplied hy ail 
News Companies 

Remittances should be made by cheque, post office or 
express money order, or registered letter 

"he Editor cannot widertake to return unsolicited 
manuscript. 


When it is necessary to wire us copy and 
instructions for advertisements, great sav- 
ing may be had by recourse tothe Donaldson 


Cipher. Weare conversant wtth the use of 
the Code. 


Address all comunications, for either the editorial or business departments, to 


BILLBOARD ADVERTISING CO. 


No. 11 West Eighth Street. 


Many bill posters who are members of 
the Protective League of American Show- 
men attended the second annual Con- 
vention of that body, and manifrsted the 
keenest interest in the proceedings and 
deliberations. It is to be hoped that 
more of the members of the craft will 
identify themselves with the movement 
before the next annual meeting. The 
interests of the showmen and the bill 
poster are to a very large extent identical: 
and anything which influences the bus- 
iness of the showmen, will to a greater 
or less extent influence the interests of 
the bill poster. No where is this so 
readily apparent as in the matter of ex- 
cessive and exhorbitant licenses. Every 
town or city that possesses an ordinance 
of this character, is a town which show- 
men naturally prefer to stay out of and 
this strikes deeply at the very root of the 
business of the bill poster of that city. 


* * 


THE Associated Bill Posters’ Associa- 
tion which convened the day following 
was well attended, and many of the mem- 
bers grew quite enthusiastic over, the 
work accomplished. A detailed account 
of the proceedings is given in another 
column. It is to be deplored that a feel- 
ing of soreness made its appearance 
among the showmen, over the fact that 
they were bebarred from attending the 
A. B. P. A. convention They seemed to 
think that having thrown their doors 
open to the bill posters and invited them 
to participate in their deliberations, that 
the bill posters were guilty of adirect 
and flagrant violation of courtesy in 
pursuing the course they did. A little 
thought would have enabled the ayrieved 
parties to have avoided the unpleasant- 
ness. No bill posters attended the Pro 
tective League Convention who were not 
members of that organization, and as 
members, as fully entitled to attend as 
any showman there’ It would seem that 
under the circumstances, 


small grounds 


Cincinnati, Ohio. 


exist upon which to sustain the charges 
of discourtesy. 


= = 
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The following item clipped froma 
Brooklyn, N. Y. paper, possesses more 
than ordinary interest: 

An ordinance. requiring bill posters 
to pay a license fee of $00 was vetoed 
by the Mayor of the city The Mayor 
said the sum was too large and weuld 
create amonoply. The Common Coun- 
cil sustained the veto 

It is difficul* to conceive how the hon- 
orable Mayor in question arrived at such 
a remarkable conclusion. The amount 
in question is entirely insignificant and 
would no more prevent legitmate com- 
petition that half or quarter the amount 
It would however prevent irresponsible 
people who possess no more capital than 
the amount involved in the purchase of a 
brush and bucket, from annoving rot 
Only a legitimate firm, but the public at 
large as well 


La 


< 2 


We have been honored with the ap- 
pointment of Official Organ to the Associ- 
ated Bill Posters’ Association A resolu- 
tion to that effect having been introduced 
at the recent convention by Mr. Burl 
Chapman and carried unanamously 

In acknowledging the compliment con 
veyed by the appointment, we wi!l only 
state that we shall always eudeavor to 
prove worthy of the confidence renosed 
in us. and will lose no opportunity to 
to advance the interests and aims of the 


. . 


IN this connection too, we desire to 
sav that our colunins are open to the 
officers and members of al] state organi- 
We are firm 


zations velieyers in the 


efficiency of all trade associations, and 
always ready to lend our aid to any 


movement tending to augment their 


scope or increase their asefulness, 


. owns 


KEEP your boards in good repair, 
Never allow them to become dilapidated. 
It pays. Boards that are well kept are 
an Ornament to a town, and the financial 
outlay necessary to maintain them in 
first-class style is the best kind of an in- 
vestment that their owner can make. 
There is au old saying that has it: “The 
best way to secure the respect of others 
is to respect yourself,” and by this same 
token, the best way t » excite the interest 
of others, is to get inte-ested yourself 
As soon a8 a bill poster succeeds in doing 
so, neat, orderly and well-kept beards 
follow soon as a matter of course, and 
p-osperity is never far behind. 


A SIGN containing the firm name and 
office address of the city bill poster 
should surmount every billboard that he 
Too much stress cannot be laid 
upon the importance of this measure 
The same idea can be supplemented by 
the use of one-sheets, containing a catch- 
line with firm name and office address 
The following few suggestions will illus- 
trate the idea: 


LOOK OUT. 


Dan. F. Cline, Manager of the Peoria 
B'll Posting Co., recently attached $11 45 
worth of medicine in a wholesale drug 
house in that city. The action was 
brought in order to recover in part, the 
sum of $23 25, for bill posting. due Mr. 
Cline from The Rocky Mountain Medi 
cine Co, of St Louis Mo, and which he 
had qeen unable to collect by the usual 
methods. 

THE best is the cheapest That's why 
the bill boards atfor.! the cheapest service 
of all advertising mediums. 


A. B. MEANS, city bill poster of Wash~ 


ington, Pa, regards BILLBOARD ADVER_ 
TISING as a solicitor of more than ordin 
ary merit 


THE Price ndasatialett Co , of Toronto, 
Ont., have ordered twenty-five subscrip- 
tious of BILLBOARD ADVERTISING for 
distribution in Toronto and vicinity. 


THE Bill Posters’ license at Newark, 
N. J., is $1000.00. 


All you have 
guessed about the 


value of tosters 


Cam be 
Hired? 


A\dvertisind 


may be wrong. 


~, 
Lo 


se aga th ati aks 
I’d like io tale 
over with yor. 


JOHN SMITH, 
CITY BILL POSTER, 
219 SMITH ST 


Advertising Spece on 
This Billboard. 


ADDRESS 
JOHN SMITH, 
City Bill P. ster. 
219 SMITH ST. 


Pays! 


And Posters s Pay 
(Bes t of All 


It you care to. argue the 
watter, call on or address 


JOHN SMITH, 
City Bill Poster, 19 Smith 


Hennegan’s “Say” poster is another 
good idea, which has the added value of 
pictorial display to enhance its strength. 
All of these pos'ers can be had at smal! 
expense from almost anv poster printer, 
and besides being good “trade getters” 
are use ul to dress up the hoards and 
keep them from becoming frayed and 
ragged Then, to», there is nothing that 
will make others believe in the value of 
posters like evi lence of the fact that you 
yourself believe in them. 


THE free list has been entirely sus- 
pended. Anyone receiving the paper 
this month who has not subscribed, will 
understand that someone else has sub- 
scribed in their name 


Tue Curran Bill Posting Co. have 
ordered another lot of our three months 
subscriptions. 


OF ALI, advertising mediums, there is 
none one-half as prompt as posters, none 
one half as profitable. 


[2osters 
Jey 
[P rodigious 
JP rofits. 


[Proof 
[?roduced 


[Promptly. 


Call on or address 


JOHN SMITH, 


City Bill Poster, 219 Smith St 


Iv y u are not a good solicitor, and 
do not care to hire one, try BILLBOARD 
ADVERTISING. Twelve three 
subscriptions for a dollar, 


months 


CONSTANT READER,~ Either is cor- 
rect. Bill siynifies poster and poster siy 
nifies bill, while bill poster signifies an 
expert in the art of advertising. 


osters? 
es! 


I know something about 
ising value 
U @ ant to talk rt over 


their adver 
If YO 


call on or addi ess, 


Jorn Smith, 


(city Bill Poster. 


In Boston, hereafter, theatre posters 
which display the female form clad in 
tiyhts will not be permitted to be posted 
on Boston billboards until the committee 
on licenses of the board of aldermes 
have approved of the same. This is the 
result of the recent crnsade against the 
theatrical posters, which has been going 
on for some time, 
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The Associated Bill Pos- 
ters’ Association. 


OF THE UNITED STATES AND CANADA. 


IN SPECIAL CONVENTION 


First Dayv—1:30 o’clock Session. 

President R. C. Campbell in the chair. 
Present, R. C. Campbell, Chicago; J. 
Ballard Carroll, Secretary, Albany, N. Y.; 
Ed. A. Stahlbrodt, Chairman Executive 
Committee, Rochester, N. Y; CS. 
Houghtaling, General Contracting Agent 
New York City; T. J. Murphy, B. Lynk 
Brooklyn; C. M.Whitmier, Buffalo, N-Y.; 
W. J. McAllister, Troy, N.Y; Geo. M 
Leonard, Grand Rapids, Mich; W. H- 
Walker, Detroit, Mich; FR. Fitzgerald’ 
Milwaukee, Wis ; Chas. Heverin, Louis- 
ville, Ky; H H. Tyner, Springfield, O 
Chas. Bryan, Cleveland, O; John Chap- 
man Co. Cincinnati, O ; Jos. Furstbrook 
Toronto, Can; and several members of 
State Association. 

Minutes of the last Special Convention 
held at New York City, October 16th and 
17th, 1894, read for information." 

The Secretary read the call for Special 
Convention now in session 

President Campbell and Mr Stahlbrodt 
fully explained the benefit to be derived 
from the agreement and bond scheme, in 
which interest, Mr. Stahlbrodt visited a 
number of the larger cities recently to 
receive their endorsement 

A general discussion was indulged in 
by all present, and lasted until adjourn- 
ment at 5:30 o'clock Recess taken until 
8:00 P. M. 

The further discussion upon the agree- 
ment and bond was then taken up and the 
same, together with the work of the Ex- 
ecutive Committee, ratified. 

The next order of business was the ad- 
visability of locating a permanent office 
of this Association, in New York city. 
The matter received an unanimous assent 
and upon motion, the President appoint- 
ed the following committee to draft res- 
olutions setting forth the most feasible 
plan for accomplishing the same; viz.: 
J Ballard Carroll, B. Lynk, George M 
Leonard, Ed. A. Stahlbrodt and R.C. 

Campbell 

At 10:30 o'clock the session adjourned 
to Thursday,g A.M The committee at 
once going into session. 

MORNING SESSION, SECOND DAY. 

President Campbell in the chair. 

Mr. Ed. A. Stahlbrodt moved that the 
Secretary be instructed to set aside a 
page of the minutes to the memory of 
our deceased brother, John McQuigg, 
Ironton, O. And that he tendes the 
sympathy of this Association to our de- 
ceased member's widow and family. 

Mr. Joseph Furstbrook asked that the 
membership of Mr. Joseph Price be trans 
ferred to the Price Advertising Company 
Toronta, Ont 

Request granted, 

Mr. George M. Leonard moved that the 
action taken at the Annual Convention at 
Philadelphia July last, relating to hold 


ing our next annual convention at St. 
Louis, be reconsidered 

Carried. 

Mr W.H. Walker invited the Associa 
tion to hold its next 
at Detroit, Mich., nevt July oth, roth and 
11th, and upon motion same was accepted 

Mr. C, M. Whitmier moved that Mrs 
John McQuigg, of Ironton O., be elected 
to succeed her late husband, to member 
ship in this Association 

Carried, 


annual convention 


Billboard Advertisins. - 


Mr. Stah)brodt, Chairman of the Ex- 
ecutive Commitfee, reported that the 
States and 
have been duly organized, and that the 
State 


of Montana Pennsylvania 


Secretary be instructed to issue 
Charters to the same. 
Carried 


Mr. Burl Chapman moved that we adopt 
that friend of the bill poster—BiLL BOARD 
ADVERTISING—as our official 
And that the thanks of this 
Jas. H. 
Manager, for the elaborate treatment of 


journal 

Association 

be tendered to Mr. Hennegan 

all subjects in the elegant issue of the 

New Year's number, 1895. 
Carried. 


Mr. T. J. Murphy moved that the Sec- 
retaly be instructed to notify all mem- 


bers in arrears, that unless all indebted- 
nesf for yearly dues to this Association is 
liquidated on or before March tst, 1895, 
they shal] be stricken from the roll 

Carried. 

Mr. J. Ballard Carroll, Chairman of the 
Committee on New York Office, reporte:! 
as tollows: 

Having carefully studied your wishes 
relating to the opening of an office in 
the city of New York, and coinciding 
with your views this committee would 
respectfully present the following pre- 
amble and resolutions for your approval: 

Whereas, we the members of this, The 
Associated Bill 
the United States and Canada, in Special 


Posters Association of 
Convention assembled, appreciating the 
importance of equipping and maintaining 
an office and official headquarters of this 
Association, for the purpose of encour- 
ing bill board diverttsing, and to 
fully enable us to systematically organ- 
ize the business of bili posting 101 


more 


Luc 
control of a better and healthier service 
to the patrons of bill board advertising, 
Therefore be it 

Resolved that the Chairman of the 
Executive Committee, Ed. A Stahlbrodt, 
be, and the same is, hereby instructed to 
procure suitable offices for the purposes 
above set forth, or for any other benefits 
to this Association, in said city of New 
York, atonce Theexpense of fitting up 
and maintaining the same to be borne by 
and at the expense of the members of 
And be it further 

Resolved, that the President of 
Association be, and the same is, hereby 
instructed to enter into a contract with 
the aforesaid Ed. A Stahlbrodt to take 
charge of the same. 

2. Beit Resolved, That the members 
of this Association be assessed pro rata 


Association. 
the 


according to population of their respec 
tive cities to create a fund for the guar 
antee and use in maintenance of the 
aforesaid office in New York city, not to 
exceed the total sum of seventy-five hun- 
dred dollars ($7,500), for the term of one 
year from date 
Resolved, that in 
neglecting to pay their proportionate 


case any members 


share toward the objects above set forth, 


forany reason, by February rst, 1895, 


and 
above the amount necessary to defray the 


then all moneys accumulated ovet 
expenses of the same shall be divided pro 
rata among those having become respon 
sible forthe undertaking of the aforesaid 
sum, 

3 And be it further 

Reselved 
February rst. 
and of State 


that trom and on and after 


1895, members of this 


Association, Associations, 
holding Charters from this, ‘he Associ 
Bill Posters’ 


United States and Canada, shall not post 


ated Association, of the 


work of a National character for any per- 
son, firm, or corporation, without first 
having notified our New York represen- 
tative, Mr. Stahlbrodt, the 
class of the work to be posted, for what 


firm or corporation, and the amount of 


nature and 


sheets and stands of the said work to be 
posted, and receiving instructions that 
said firm is in good standing with the 
members of this Association making an 
arrangement with any traveling agent 
representing a firm not in good standing 
with this Associatior, said arrangement 
or contract is revocable upon notification 
to that effect from our New York repre- 
sentalive. 
4. And further be it 


Resolve 


Ist, 15g5, € 


/,thaton and after February 
ach member of this Associa- 
tion shall pay only one commission or 
discount on any National work he may 
receive and that the same shall be paid 
to our New York representative. in the 
sum of ten percent on all work received 
of a National character 
All of whichis respectfully submitted 
J. BALLARD CARROLL, Secy. 
B LYNK, 
GEO. M LEONARD, 
R. C CAMPBELL. 
Upon motion, the Chairman of the 
Executive Comimittee was instructed to 
send a list of the members of this Asso- 
State 


proprietors and general agents of circus- 


ciation and Associations to the 
es and requesting them to use our mem 
bers in preference to opposition bill 
posters. 

The thanks ofthe Association through 
President Campbell, was expressed to 
Mr. Ed. A Stahlbrodt ‘or his pains' aking 
our institution in 


+ Sa whet . . e 
f 


interest on behalf of 
Mavinx Cau. 
this country on behalf of the agreement 
and bond issue 
Adjourned sine dte 
J. BaL LARD CARROLL, 


Secretary. 


The members of the A.B P A. whoat- 


tended the convention at the Emery 
Hotel, are loud in their praises and ap- 
Hunt and 


with reason for a more genial pleasant 


preciation of mine host, L. F 


and all around good fel’ow does not ex 
ist. 

Contrasted with the treatment accord- 
ed them by the grasping management of 
the Continental Hotel of Philide phia 
on a similiar o:casion, ths memtes feel 
that Mr. Hunt is entitled to special men 
tion and BILLBOARD 1s glad to voice the 
fact 


A FOSSILIZED ART CRITIC. 
Speaking at the meeting Of Sorosis re 


cently on the subject of pastels, Mr. 


Chap: ey, the art critic. exhibited a copy 
of the famous “Bel'e Chocolatiere” of 


1742, and remarked that the fact of its 
having been used time and again as an 
advertisement took all 


bim 


the pleasure out 


of it for Surely Mr Champney 


should have remembered that a recent 
that 


many mnen of conspicuous genius are at 


exhibition held at Paris has shown 


present engaged in the production of 
charming posters full 
The show ran tla 


of feeling and 
strength 


+ 


in interest, and vet 


close ill the pictures 
were part of advertisements.—N. }). 
-E emir 2 Nw? 

O. P Fairchild, the veteran bill post- 


er, of Covington, was as lappy asa school 


boy during the convention, meeting 


bis old friends 


many ol 


Salon itself 


- 


p) 
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Mr. Sanford H. Robinson sends us the 
following clipping. 

A Thought for Newspaper and 

Magazine Advertisers. 

It is a mistake to handicap newspaper 
advertising by expecting it to do too 
much. 
place to present an argument as to why 


The newspaper is a splendid 


people should by-your article in prefer 
ence tosomebody'selse. But sma// space 
ig money, and, if the paper ts any 
good, there is lots of other interesting 
matter to hold the attention of the reader. 


COS: 


Display advertising gives 67g space fo? 
‘ttt f 
It is a tremendous help to pithy news- 
paper argument to have the name of the 


money. 


article greeting the eyes of the people 


from fence and wall as they travel 
through acity; to have it salute the read- 
er as an old friend as he steps into the 
horse car 

Last and best of all (if it is a propriet- 
ary article), the very acme of help is 
obtained if there is a bulletin board on 
where 


retail store 


It hits the possible 


the side wall of the 
the article is sold 
buyer right at the time and place where, 
if a desire for it has been crea ed,he 
opportunity to purchase is immediately 
at hand 

Does this place Display Adver' ising in 
No, a 


It is the newspap- 


opposition to the newspaper? 


thousand times, no! 
ers best friend ; its greatest help 

Every new advertiser that enters the 
field of ‘publicity, by his very demand 
for it. increases the cost of space and also 
makes space less va'uable; for the more 
people that are shouting, “Come and buy 
of me,” the louder the one must shout to 


be heard above the crowd 

AMIS TS Wily, Webad LAC clr deter oe 
nition of its importance as a trade factor 
advertising is sO serious a problem to- 
day. This is why newspapers can't do it 
all. This is why Display Advertising is 
the friend and co-laborer, not the rival, 
of the newspaper. It makes it easier to 
get results. 

Any that 


publicity to day, ignoring the value. of 


proprietary article seeks 
sticking to 
newspapers badly 
capped in its advertising methods as is 


Display Advertising and 


alone, is as hanii- 
man in the race of life-if he lacks one of 
his senses. He may get along without it 
but it is ‘deuced” inconvenient. 


Searcely theater advertisements 


in the ‘ew York papers contain any in 


any 


formation in regard to the prices charged 
for admission, and several have nothing 
to indicate when the performance com- 
mences or where the theaters are lo 
cated, Printers’ Ink. 

Peter Sells has several brand new ideas 
in paper for next season. All 
Bros. paper will be of the best for the 
It will be equally divided 


and the Stro 


of Sells 


season of'g5 


between the Donaldson 


bridge Companies, 


Montana is getting her share of Bill 
Posting at present, 1t- 1s good territory 
for Advertisers to workin. The Admiral 


Cigarette is being billed heavy. 


Mr. Philip Oliver of Findlay, was one 


of the members of the Ohio State Asso 


ciation present at the conventior 
Bill Posters can look fora big boom in 
business in the spring, everything points 


to a revival of trade 
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PICTURES IN ADVERTISING. 
John P. Lyons, in the Spatula. 

It cannot be questioned—we are all 
fond of pictures. This is one of the juv- 
enile joys that clings to a man till he is 
four score and ten. 
man weakness. 


It is a universal hu- 
Now the wily advertiser 
the lookout for universal 
human weaknesses,and ready to make the 
mostofthem. Hence, illustrated adver- 
tisements. But there are two kinds of 
pictures, and while the one serves the 
advertiser’s purpose admirably, the other 
is sheer waste—or worse. 


is always on 


There are two rules whieh may be fol- 
lowed with advantage in the use of illus- 
trated advertising—both very simple. 
The first is this: the illustration should 
posses intrinsic interest, beauty, senti- 
ment of humor, something that initself 
appeals totheeye. And the second rule 
which is even more important than the 
first, in this: the picture should be ger- 
mane to the article advertised ; it should 
if dossible, suggest the thing advertised 
or if not positively suggesting it. there 
should at least be some association of 
ideas. It may be set down as an axiom 
that the best picturé for an advertisemen 
is the one that needs the fewest accom 
paning words 
. Toilluserate : for the best way to show 
what sort of a picture is a fit and what 
sort is a misfit, is to select a few of each 
kind Take, for instance, the picture 
which has been used in the street cars 
extensively of late —- at least around Bos- 
ton—by the Mellin’s Food people This 
issimply a handsome lithograph of a 
particularly attractive, wholesome and 
winsome little girl, with red dimpled 
cheeks, bright blue eyes, anda pervading 
airofcontentment. Everybody willlook 
at this picture, especially young fathers 


and mothers: who will mentoll« enmn--- 
it point by point with the youngster at 


home; and eyen the determined bachelor 
wil! look at it, and admit that children 
are attractive when painted o1 cardboard 
Now there’s only one word on the whole 
advertisement; that is “Mellin’s” but it 
deesn't take a very acute mind to put the 
word and the child together and get the 
the whole story Even if one has never 
heard of “Mellin’s Food,” he’ll know tha 
whatever “Mellin’s” is, it is something 
good for children, and if he has any 
children, he will begin toinquire about it 

I recently noticed in the magazines a’ 
little pictorial ad, fairly illustrative of 
this subject. It is an oil stove ad of the 
AC. Barler Mfg Co ,of Chicago. There 
are two little tots, decollete to the soles 
of their feet, standing in front of the 
stove. Now, looking at this picture ona 
cold winter day, you immediately become 
interested in these young people, and 
wonder where the nurse is with the bath 
robes ; but when you see how contented 
they are, with their hands out to the 
genial warmth, you become interested in 
the stove, and that, of course, is the 
whole obJect of the advertisement. ‘The 
picture not only attracts your attention, 
but it attracts it tothe one point where 
the advertiser wants it. 

Now for two or three misfits.- There 
are some chewing gum people who occu- 
py space in the magazines, devoting the 
greater part to the picture of a grizzly 
bear. Now, this grizzly bear may have 

me local connection with this chewing 
zum, for it comes,I believe, from Cali 
‘ornia, a State which, if I remember 

right, accords the grizzly some official 
ecognition, but to the average mind the 
association is exceedingly indistinct. 
There is nothing about the bear that is 


beautiful; he arouses no pleasing senti- 
ment, there is no element of humor in 
the picture and if the test were taken 
away, and one had to supply the reading 
matter from the picture he certainly 
would guess a year before he would hit 
on chewing gum 

I remember another illustration. Some 
manufactnrers of plasters devoted the 
greater part of their ad to the pict- 
ure of four or five dogs This was an 
attradtive advertisement, because they 
were handsome dogs, and the work was 
artistically done. A handsome dog al- 
ways appeals to every well ordered mind. 
But the advertisement lacked the great 
essential—there was absolutely no asso- 
ciation, which anyone could fathom, be- 
tween the dogs and the plasters. Any 
one glancing at the advertisement hur- 
riedly—and that's the way the general 
public takes in its advertising—would 
naturally suppose that this was a kennel 
or dogbread ad; that it had any thing todo 
with plasters for eumav ailments, could 
hardly be conjectured 

An illustrated advertisement should be 
attractive and appropriate It shonld 
catch the attention and then direct it to 
the place where you want it—the article 
advertised. To get the reader's atten- 
tion and then veer it off in the wrong 
direction—to attract it and then distract 
it, is as bad as never getting it at all 
Your pietuae must not only catch the eye 
it must catch it for you When you ge 
fishing you will find bai: a highly useful 
commod ty- but only where there’s a 
hook iuside it. 


Among the Agents. 


In our last issue there appeared a squib 


which stated that Geo Irish was con 
nected with the >chiller ipeatre, Uni 


cago, and also stated that he bore an 
excellent record as an advertising agent. 
One Al Beaumont, of Chicag®, takes ex- 
ceptions to the notice and asks: “When 
and where Geo Irish got his reputation 
as an For the benefit of 
Mr. Beaumont, we would state that Geo. 


advertiser?” 


Irish was an advertising agent of reputa- 
tion when Beaumont was a waiter in a 
restaurant in Chicago, and that while we 
admit-that we erred in the statem-nt as 
to Irish being connected with the Schil- 
ler Theatre at the present time, he was 
there during the time Mr. Temple was 


. the manager, and he was also the adver- 


tising agent of the Auditorium when 
Mr Beaumont had his “difficulty” with 
Mr David Henderson The writer of 
this article has known both parties for 
the past fourteen years, and never before 
heard anyone question the ability of 
Geo. Irish If Mr Beaumont desircs, we 


will publish his record and the reason - 


why he left the Chicago Opera House: 
It is not the intention of the editors of 
BILLBOARD ADVERTISING to score any- 
one, but rather to say pleasant things of 
all honest men, but when a person goes 
so far as to write a roasting letter con- 
cerning a man of standing as an adver- 
tiser, we deem it a part of our duty to 
let our friends know the facts in the case> 
especially when we are taken to task 
about it 


Tom of the Walnut 
Theatre, Philadelphia, says bis town is 
lively now, and that it requires him to 


Henry, Street 


be on the yo all the time to keep up 
with the procession It is whispered 
that Tom is cultivating football hair, so 


as to be ready for a tussle at all times. 


Billboard Advertising. 


- Billy Bennett is evidently doing great 
work for the Grand Opera House New 
York, as that place of amusement is 
doing a fine business. Billy is popular 
with the advance agents, and is not one 
of the kind that is given to “jollying”’ 
people. 


“Rocky” Moore gave “Eight Bells” a 
great showing when they played the 
Academy of Music, Jersey City. ‘‘Rocky” 
is all O. K, and has a move on him all the 
time. He knows Jersey City backwards. 

W. J. Woodie is Hughey Kernan’s 
right hand bower in the way of billing 
the Lyceum Theatre, Washington, D.C 
and he has few kicks coming his way. 
Of course a few cranks drop in, but that 
cuts no figure, as his showing is Ar all 
the time. 


Tommie Cash, of the Grand, Pittsburg 
is giving them a battle royal for the 
town. and up to his coming it was a one- 
sided affair. Now it takes a combination 
of two or three houses to get as good a 
showirg as he does, and, if all reports 
are true, a good deal of dirty work is 
being done. But, Tommie, stick to them. 
Application, experience and brains are 
bound to win. 

Charles Piersol must be popular with 
Manager McCutcheon, of the Grand 
Opera House, Brooklyn, as he has been 
there several seasons He don't indulge 
in much extravagant talk, but he bills 
every show so that he has no kicks com. 
ing atany time. Whenacompany plays 
that house, it is a settled fact that they 
get a run for their money. 

Harry ‘Brown, of the Star Theatre, 
Buffalo, continues to represent his house 
te om Lsot le as the Lill 
ing is concerned, and he goes about his 
work in a pleasant manner that wins 
him many friends. 


1G seOumce, ao Sas 


J. R Simmons, of the London Theatre, 
New York, is cutting a wide swath among 
the Bowery billers, and his house seems 
to be pretty well represented at all times. 
Considerable opposition exists in his 
district, but he holds his own very well 


Sam. Johns, of Havlin’s Theatre, Cin 
cinnati, is one of the quietest, but most 
effective advertising agents in the coun- 
try. He is now in his fourth season at 
that popular playhoure 


Geo. Focke has resigned as advertising 
agent of the Griswold Opera House, 
Troy, N. Y. His old assistant has taken 
charge, and George is looking about for 
a summer scheme. 


Barney Link was in town last week and 
his whiskers were athing of joy. Barney 
is hustling business along in Brooklyn 


“*BIFF’’ CLARK. 


The genial subject of this sketch, of 
whom a faithful likeness appears above, 
has had such a varied career in his long 
experience in the advertising and the- 
atrical business. that we scarcely know 
where to begin and when to end 

His first venture into the theatrical 
business was with Tony Pastor’s Bowery 
house, after which he worked at the 
Greenwich Avenue Theatre, New York 


City, We next find him at the Bowery 
Garden, 113 Bowery, (now torn down) 
where he worked for three years.” It was 


ther known as the Novelty Theatre. He 
then bobbed up at Jack Able’s Eighth 
Avenue Theatre, then to Miner's Bowery 
and in 1881 we find him at Miner's 
Fighth Avenue Theatre; from there to 
the Alhambra, 27th street and 6th avenue. 
In 1882, he once more goes to Miner's 
Tiglil Avenue Theatre; from there to 
Niblo's, in 1883; then to Peoples, where 
he remained until 1893 He then took 
Imro Fox on the road, and later, “Mr. 
Potter, of After coming back 
from the road he took charge of the 
Star Theatre, Brooklyn. and when the 
season closed, went to Terrace Garden 
Music Hall for summer season. 


Texas" 


Again 
joined H.C. Miner's forces, taking charge 
of the advertising at both houses, Miner’s 
Bowery and Peoples 

‘Biff’ was never idle. Every summer 
saw him with his own show on the road 
He also did all the advertising for Sulli- 
van. in every fight he had at the Madison 
Square Garden, and also tor Corbett. He 
did the advertising for Huber for his 
Prospect Bal!, and mauy other affairs of 
great magnitude 

Mr. Clark is blessed with a charming 
wife and a happy family of four boys and 
a girl, who are all proud of their popular 


men Mrs Clark was before marriage, 
Jaisy Norwood a talented and pretty 
soubrette, and her home is one of the 


happiest in New York 


1,500,000.00 PEOPLE 


Viewing Morning, Noon and Night, 


O 


R 29 SQUARE MILES 


Of Advertising Space in the “City of Homes.”’ 


Controlled Exelusively by THE 


8.000 


614 Stands, 


American Bill Posting Co. 


Philadelphia, Pa., U. S. A. 


10.000 


_ $-Sheet Boards 
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Billboard Advertisins. 


The Rochester Bill Posting Co., 


ED. A. STAHLBRODT, Manager. 


Bill Posters, Distributers and Exterior Advertisers, 
No. 16 and 18 Mill Street, ROCHESTER, N. Y. 


_ THE ERIE BILL POSTING CO. 


ED. A. STAHLBRODT, Manager. 


Bill Posters, Disributers and Exterior Advertisers, 
No. 10 North Park Row. ERIE, PA. 


News From the Fairs. 


NOTES, HAPPENINGS, COMMENTS, 


PRESUUMS. 


By R. A. ETTER. 

The first and most important step in the 
successful management of a fair is 4 
good and liberal premium list, and one 
that is adapted to the locality in which 
thd fair is held. A careful perusal of 
many of the premium lists of American 
fairs leads me to helieve, that immediate 
and thorough revision is an absolute 
necessity. 

One of the main points to be taken 
juto consideration, is the distribution of 
the premiums ‘in such a manner as t 
draw the best display, that will interes 
the public, and at the same time pré duce 
the best results to the exhibitor In 
order to do this our premium lists must 
be made to conform to the times and 
circumstances. As an illustration, I will 
mention the horse department, and what 
is true of this department will apply to 
nearly all of the various departments 

I find that some of our premium lists 
have not been waterially changed for 
fifteen years, and yet there has been a 
great change as far as actual value of the 
horse is concerned. The horse market 
of to-day clearly shows that fine driver: 
and coachers are the most profitable 
horses to breed. Among the leaders of 
this class I wonld mention the Hackney, 
the French and the German Csach, and 
the Cleveland Bays. Notwithstanding 
these facts, many of the fairs either en- 
tirely ignore these classes, or offer pre- 
miums so insignificant that the owners 
of these animals do not think it worth 
while to compete forthem And againI 
find, that it is the practice of some of the 
fairs to make little or no distinction in 
the amountof premiums offered, between 
the pure bred animal and the common 
grades. This I also believe to be an er- 
ror. It might be necessary to do this 
years ago, to insure a display, but now 
pure bred animals are in abundance, 
and their increase should be encouraged 
by liberal premiums 

In fact I have sometimes thought, that 
in certain localities, the premiums on 
common grades should be entirely abol- 
ished, as | am unable to see the benefit 
to be derived by encc uraging the raising 
of the same. The cattle department also 
deserves our particular attention. Wis 
consin stands to-day in the front rank of 
dairy producing states, and it is the duty 
of agricultural societies to pay particular 
attention to this department. The cow 
that produces the most and the richest 
milk is the most valuable, and too much 
cannot be done in the interest of this 
class of animals. 

An increase of fifty per cent in pre- 
miums offered to milk producing cattle 
by the fairs of the state of Wisconsin, 
will result in lasting benefit to the entire 
community. In the swine and sheep de- 
partments, likewise, a liberal increase 


should be made, and the same care in 
appropriating the premiums, to the best 
and most profitable breeds, should be ex- 
ercised. I would also recommend the 
abolishing of the sweepstake premiums, 
in all the departments. This premium, 
at the best is unfair, and unjust, and al- 
ways creates a great deal of dissatisfac- 
tion. The premiums on all the agricul- 
tural products should be increased, and 
I would urge societies that have not al- 
ready made the rule, to require ali arti- 
cles shown in this class to be grown by 
the exhibitor, aud in the same year that 
it is placed upon exhibition. 

For several years past I have noticeda 
general decline in the interest taken by 
the peop’e in agricultural fairs. A great 
deal of this, I believe, is due to the fact 
that the premiums offered in the stock 
aud agricultural departments have not 


’ 


been large enough We are dependent 
upon them for a very large part, in fact 
the principal part of our exhibitions, and 
our bestefforts in that direction cannot 


be overdore. 


I am well aware that a great many fair 
managers will claim that they cannot 
afford to increase premiums, that they 
now have all they can possibly do to 
This point i 
believe to be poorly taken, as it is a well 


make both ends meet, etc 


known fact that whenever a liberal in 
crease, in the deser,ing classes, has been 
made, it ias at the same time increased 
the interest of the public. The exhibi- 
tion was made better and larger and the 
gate receipts were correspondingly 
swelled An increase of $400 iu the pre- 
mium lists of any one of our fairs after 
deducting the 4o per cent. paid by the 
State, would leave a net cost tothe soctety 
of $240, and, if it is the practice of the 
society of charging a ten per cent. en- 
trance fee on premiums offered, the net 
cost will be reduced to about $200. In 
the stock department. particularly, 1 
would recommend the collection of a ten 
per cent. entry fee, for it has a tendency 
to keep out a class of stock that does not 
aid the exhibition. In all the other de- 
partments, the premiums usual'y offered 
with but a few exceptions, I believe to be 
fully adequate 


In the various classes comprising the 
ladies’ departments, I wish to make one 
suggestion It appears to be the custom 
of most of the societies to pay a premium 
of from one dollar to two dollars for first 
premium and about fifty cents to one 
dollar for the second premium. This 
affords a splended opportunity to profes 


sionals who make jt a business to follow 


the fairs and exhibit their goods. Of 


late years this has been done to a consid 
erable extent, and while it is true that 
they make a splendid display, it is hard- 
ly fair to the local ladies ‘It has a ten- 
dency to discourage them, and thereby 
the real object of the society is thwarted. 


I would therefore recommend that all 
professionals be prohibited {rom enter- 
ing in these departments, and that each 
society offer a special premium for the 
best general display by professionals. In 
the boys and girls’ department, I would 
recommend that a third premium be 
offered, even if the total premiums be 
not increased. I would reduce the first 
and second so as to make the third We 
made this change two years ago, and we 
found that it pleased the little folks very 
much, and that our entries in these de- 
partments were more than doubled last 
year. The amount of premiumsin these 
two departments is not of as much im- 
portance as the number. Every pre- 
mium received, be it ever so small, pleas- 
es and encourages the exhibitors, and 
they are the ones upon which will de 
pend the display at future fairs.) I have 
given you my opinion regarding classes 
and departments upon which premiums 
should be increased, and will now en- 
deavor to point out instances whereby 
some of us, at least, might economize. 


1 he examination of ten premium lists 
of last year’s fairs showspremiums offered 
to the amount of nearly $400 for best dis 
plays of farming implements. Now, 
while 1 do not contend for a moment but 
that it is perfectly proper, and in fact an 
essential feature, to have a display of 
farm machinery at an agricultural fair, I 
do insist upon a disp/ay. Many of you 
will no doubt agree with me, that since 
themaaufacturers of threshing machines 
engines, harvesters and binders have ‘a- 
greed among themselves not to exhibit 
at any of our fairs, our Gisplays in this 
line have beena farce. The few plows, 
drags, etc, which are usually exhibited 
by the local dealers, are not worth a dol- 
lar to the fair. And under these circum- 
stances, I would abolish the cash pre- 
mium and offer diplomain place. The 
same ten . remium lists also offer about 
f400 in premiums to manufacturers of 
carriages, buggies, etc. This is another 
instance where we might economize 
The manufacturers of these goods can 
afford and will exhibit them without the 
cash premium. Likewise can the mer- 
chants with their various displays, also 
the manufacturers pianos, organs, sewing 
machines, ete, 

The society that erects and maintains 
a building for their use, and furnishes 
from 2,000 to 10,0co people daily during 
the fair to examine and inspect these 
goods, does more for them than the small 
premium we can afford to, offer = They 
themselves, I believe are willing that we 
should use this money elsewhere, espec- 
ially so if we can demonstrate to them 
that we can use it to increase the attend- 
ance. Iam also of the opinion that the 
various societies of the state pay out 
annually quite a large sum of money to 
articles that are really uaworthy. I find 
thatin fifteen classes of our premium 
list last year, consisting of 513 different 
lots, there were 112 lone entries, without 
any competition whatever, which of 
course, received first premium It is fair 
to presume that the same ratio will ap- 
ply to other fair. If so, this demonstrates 


that thousauds of dollars in premiums 


were paid last year to articles that were 
not compelled to compete. Some of the 
societies have adopted a rule instructing 
committees to pass without award all 
articles which in their judgement areun- 
worthy. All who have tried this rule 
are ready to pronounce it a failure. The 
committees will not enforce it and it is 
hardly fair to expect it of them. In View 
of this fact, 1 would recommend that one 
of the conditions of entry in all classes 
where no entry fee is charged, be that 
all articles without competiton be entitled 
to 5e per cent of first premium only, 


MISCELLANEOUS. 


The Miami and Mad River Valley As- 
sociation elected officers at Springfield, 
Ohio, and fixed the following dates: 

Mechanicsburg, August 6 and 9, 

Greene, August 13 and 16. 

Champaign, August 20 and 23, 

Clark, August 27 and 30, 

State, September 2 and 7. 

Madison, September to and 13. 

Union, September 17 and 20. 

Miami, September 23 and 27. 

Logan, October t and 4. 

Richwood, October 8 and rr. 


Omaha will have the State Fair for the 
next five years 


Alexandria, Teun., Fair Association 
have elected officers, and will hold their 
Fair, september 19, 20 and 22, 

The Tazwell County Agricultural Soe- 
iety has decided to hold their Fair at 
Delavan, Ill , September ro to 1 2, 

Fort Worth, Tex will hold an exposi- 
tion next year, in commemeration of its 
fiftieth anniversary 

The Greeneville, Pa. Fair Association 
have elected T. C. Gibson President, and 
Till Reiss, Secretary. Next Fair will 
be September 17 to 20. 

The Washtenaw County, Mich., Fair 
Association have appointed committees 
and decided to hold the next Fair, Sep- 
tember 24 to 27. 

The New Hampshire State Grange Fair 
Association held is annual meeting at 
Concord, elected the old board except 
ge.eral superintendent, for which posi- 
ion Warren Tripp of Epson was named. 
The next Fair will be held at Tilton, 
September « to 12, 

Mendota, Il, Fair Association will 
have a summer race meeting, July 9, 10, 
It and 12. 


Montgomery County, Md. Agricultura, 
Society will hold this year’s fair, Septem- 
ber 3, 4, 5 and 6. 

Secretaries are requested to seud in 
their Fair’s dates for publication. 


The Denver branch of the Educationa 
Association are making great prepara- 
tions for holding the conventton of the 
United'States there in July. 


A movement is now on foot looking 
toward the bulding of a large convention 
hall in Denver, as they expect to have at 
least 40,000 visitors to the National Ed- 
ucational Association Convention. 
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Publishers’ Corner. 


BILLBOARD 


10 100 copie s. 


ADVERTIS- 
While 
gain of 


his issue of 
ING consists of 
showing a 


ominalky only 


100 subscribers over the January issue 

s in reality over 2,000 increase, for the 
reason that of the 10000 copies in the 
1,963 copies went 


New Year’s edition, 


into the foreign niails, as against some 
50 copies of this month’s nux ber. 

The success attendant upon our special 
offer to bill posters has been so pro- 
nounced, that we have decided to reduce 
the rate. Hereafter we will sell twelve 
three months’ subscriptions for one dol- 
lar. Those bill posters who have not 
as yet tried the efficiency of their ponent | 
as a solicitor should avail themselves o} 
this great offer without further delay. It 
the 
value, 


stimulates interest in billboards, 


demonstrates their and creates 


new adherents to this form of advertis 
ing wherever it goes. 


4 
% 


OvuR CIRCULATION: 


November, 1894, isstie, 2,650 copies 
December, 1894, 6,500 
January, 1895, 10,000 


February, 1895, ‘£0,100 


Y) 


The advertising columns of this paper 
possess advantages of peculiar value to 

ll posters, poster printers, aud general 
advertisers In the first place, evefy one 
of its subscribers are in eresied in adver- 
lising 
directly interested in poster advertising. 
it is read carefully, and then 
as carefully filed away for future refer- 
Thirdly, the widely varying char- 
acter of its subscribers places it upon a 


in some manner, and many are 


SEC ondly, 
ence. 
pat with any publication catering only 
to so called‘ general reaedrs.” For these 
very obvious reasons, it should not ‘be 
be regarded as purely a class publication 
nor, in any sense, a trade journal 


y 


If you want more business, bear in 
the best solicitor you can employ. It 
appeals to 
services and never intrudes upon those 
who do not. 


This Journal Free —Present subscrib- 
ers to this journal may obtain their own 
copy fur another year /ree by doing a 
little work among their friends If you 
will show this copy to your friends, and 
send us five subscriptions at ninety cents 
each, we will send you the journal a year 
as payment for your trouble. 


Renew Promptly.— Many snbscriptions 


expire with this issue, and under the 
present managemient, the names of sub- 
scribers are stricken from the list at the 

Renewals 
promptly so 
that a number may not be missed or re 


end of the term paid for. 


should therefore be sent in 
ceived late. If possible, send with your 
renewal the subscription of some friend 


Billkoard Advertising. — oie 


EVANSVILLE, IND. 
[Population 75.000 


Finest Bill Posting Plant 
in the South-West. 


More Boards and the Best Located ot any City in the Country. 
We know the value of advertising and always strive tor results. | 
In making up your list, don’t forget Evansville. 


F.M.GROVES, 


Siicl-FPoOSTER. 


When you write, mention Billboard Adve rtising. | 


oS ~ - - eee 


gaan Special ~ 


Bill Posters. 
Scvertising Agents. 
Secretaries of Fatrs. 
Copper Half-Tone Engravings, 
PORTRAITS. 


Se eee $2.50 

AT $2.75. 

ee ee °F 
Send Good Photo with Money Order, 


THE WELLEBERG PHOTO-GRAVING CO., 


CINCINNATI, OHIO. 


When you write, mention Biliboard Advertising. 


The King of Advertising States. 
Don’t overlook this Great Empire. Hasnever 


© neon overdone. Advertisers, Advertise where 


_ you will be benefitted. The Montana State Bill Posters Association is 
mind that BILLBOARD ADVERTISING is | 


all people in wast of your | 


whom you know wouldenjoy the monthly | 


visits of this publication. 


Newsdealers throughout the country 
take subscriptions for this publication 
lf you are an occasional buyer of the 
ournal, but prefer to have it sent regu 

rly to your address by mai], send your 

ibseription direct to us or hand it ito 
it to your newsdealer, as you prefer. 


. 


now organized with reliable members Contractstaken for the State. 


Address, C. A. HARNOIS, Secretary, Missoula, Montana. 


When you write, mention Siliboard Advertising 


BUY THE BEST 


=> Bill 
A Poster's 
eee Brush. 


Copper bound and steel riveted. Manufactured 
expressly for the Donaldson Lithographing Co., and 
gtlaranteed the most durable brush on the market. 


— = 


a 


LD eae: Price, each, $3.75 | 10 ineh..... Price per dozen, $40.00 
ay ee Ee o " 3.25 Ro ey RF we yee 36.00 
eR Nan. tees: ne - 2.85 on ws _ se 32.00 


SEND CHECK WITH ORDER. 


‘The DONALDSON LITHO CO, 
CINCINNATI, OHIO. 


When you write, mention Billboard Advertising. 


‘Special OFFer 


$3.00 


We will send you the 


Donaldson bude 


ANDA 
Year’s Subscription to 


Billboard Advertising, 


The Donaldson Guide contains the 
only accurate and complete list of 
the Bill Posters and Show Printers of 
America that has ever been  pub- 
lished. Italso contains the complete 
code of the Donaldson Cipher, by the 
use of which great saving in the mat- 
ter of telegraph tolls may be had. The 
regular price of the Donaldson Guide 
alone is $3 00, hence, we afford you 
an opportunity to practically get your 
subscription free of charge. 


Now is the time to Subscribe. 


SAMUEL BOOTH 


Removed to 


(36 Fourth Avenue, 
New York City. 


When you write, mention Billboard Advertising. 


SEND US 


[QO 


baal 
f° OF" 


, 
Twelve Three Months’ 


Subscriptions to 


Billboard Advertising 


Did You See the SAY 


Poster? 
JUST THE THING! 


( ick, 


CINCINNATI, OHIO. 
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